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ABSTRACT. Export is considered as one of the most important activities which all firms
need to practice it to enter the global markets and face International market entry barriers.
From literature review the studyfound 25 marketing obstacles facing firms engaging in
international marketing activities. From these 25 market entry barriers found in the
literature only 13 barriers become as significant export barriers encountered by the Saudi
firms. These export barriers different in its nature and importance when examined among
different type oftheSaudifirms.




